
 

BOARD OF REGENTS 
 

SUMMARY OF ITEM FOR ACTION,  
INFORMATION OR DISCUSSION 

 
TOPIC:    University of Baltimore: Bachelor of Arts in Digital Communication 
 
COMMITTEE:   Education Policy 
 
DATE OF COMMITTEE MEETING: March 28, 2012 
 
SUMMARY: The proposed Bachelor of Arts in Digital Communication will provide students with a broad-based 
practical understanding of communications in the 21st century.  Through interdisciplinary studies in theory, cul-
ture and writing; production and design; and public relations, this program will help students develop commu-
nications-related career skills, as well as a broader view of the theories that undergird those messages.  The 
program’s graduates will be prepared for entry and mid-level positions in communications departments, for 
work as freelance communication specialists and consultants, and for graduate study.  No area university of-
fers an undergraduate degree program that integrates writing and design for digital media with business appli-
cations and grounds it all in theory and culture.  The proposed program draws on existing institutional 
strengths in media design, writing, technology, and business. 
 
Students will complete a required core of courses that examine the history, theory, and impact of communica-
tion media, with specific attention to digital and social media.  They will choose one of three career-oriented 
tracks in which to specialized: Digital Theory & Culture, Media Design & Production, or Public Relations.  Re-
search with local businesses has confirmed that graduates with these skills and abilities are sought after. 
 
The number of organizations who use digital media is growing exponentially within the region, across the na-
tion, and around the world.  Facebook claims more than 500-million users, 50% of whom log on everyday; ac-
cording to an Econsultancy social media survey, 100 hours of video is uploaded to YouTube every four 
minutes; and the State of the Blogoshpere reports 15% of bloggers spend 10 or more hours each week blog-
ging.  Although these online channels began as ways for individuals to communicate with each other, they are 
now an integral part of the communication strategy of businesses, nonprofits, and government agencies. 
 
There are currently 121 students in the University’s Corporate Communication Program.  If approved the Digi-
tal Communication program will replace Corporate Communication in Fall 2012.  Since 2005, enrollment has 
grown by 42% and it is anticipated that there will be continued growth with the shift in degree programs. 
 
ALTERNATIVE(S): The Regents may not approve the program or may request further information. 
 
FISCAL IMPACT:  No additional funding is necessary.  The program will be supported through tuition.  
 
CHANCELLOR’S RECOMMENDATION:  That the Committee on Education Policy recommend that the Board 
of Regents approve the proposal from the University of Baltimore to offer the Bachelor of Arts in Digital Com-
munication. 
 
COMMITTEE RECOMMENDATION:  Approval. 

 
DATE:  March 28, 2012 

 
BOARD ACTION: 

  
DATE: 

 
SUBMITTED BY:  Irwin Goldstein  (301) 445-1992 irv@usmd.edu 
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