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DATE OF COMMITTEE MEETING: September 4, 2014  
 
SUMMARY: Marketing Intelligence is an emerging field, drawing upon multiple disciplines,       
including marketing strategy, marketing research, database management, data analytics, and          
interactive marketing. Graduates of the proposed program will be qualified for jobs with titles such as 
marketing intelligence analyst, digital marketing manager, marketing research analyst, and customer 
insight specialist. The proposed Master of Science degree in Marketing Intelligence and the          
embedded Post-Baccalaureate Certificate in Interactive Marketing will produce graduates who can 
meet modern workforce needs through the merger of knowledge in marketing strategy and strong 
technical skills.  The proposed programs are an interdisciplinary, collaborative effort of Towson’s 
College of Business and Economics, Fisher College of Science and Mathematics, and School of 
Emerging Technology. Courses are drawn from four departments -- Marketing, Computer Science,  
e-Business and Technology Management, and Applied Information Technology -- maximizing the 
efficiency and effectiveness of the offerings. 

The proposed degree will not only develop the skills necessary for a modern marketing research    
analyst, but will also provide graduates with a competitive advantage for marketing jobs in the future.  
As the field of marketing continues to evolve toward greater use of data and interactive technology, 
the career paths of the data analyst and the marketing specialist will overlap to an increasing degree.  
The successful marketer of tomorrow must possess both traditional marketing skills and technical 
skills. Skills that will be increasingly necessary include: 1) analytical pattern recognition (the ability 
to look beyond the numbers to see the underlying patterns and trends); 2) agile project management; 
3) systems thinking (working outside of disciplinary silos); 4) experimental curiosity and rigor; and 
5) mash-able software fluency (understanding how software is built and deployed) (Brinker, Scott, 
Chief Marketing Technologist, Ion Interactive, “5 New Skills for the Future of Marketing,” February 
23, 2009).  

Based on feedback from industry professionals, it is evident that Maryland’s growing tech sector is 
seeking graduates with the skills necessary to acquire, analyze and utilize marketing intelligence   
information in the digital age. Employment projections show strong future demand for graduates with 
skills related to this emerging field. For example, the Bureau of Labor Statistics’ Occupational 
Outlook Handbook, “employment of market research analysts is projected to grow 32 percent from 
2012 to 2022, much faster than the average for all occupations.” Locally, employment of market 
analysts is projected to grow much faster than the average for all occupations, nationally, within 
Maryland, and within the Baltimore metro area. The average annual percentage change within 
Baltimore County alone is 6.6%, compared to 2.7% for all occupations. These jobs increasingly 
require applicants with graduate degrees and will often pay a premium for them.  

 



ALTERNATIVE(S): The Regents may not approve the program or may request further  
information. 
 
FISCAL IMPACT: No additional funding is necessary. The program will be supported through   
tuition and reallocation of funds. 
 
CHANCELLOR’S RECOMMENDATION: That the Committee on Education Policy and Student 
Life recommend that the Board of Regents approve the proposal from Towson University to offer the 
Master of Science in Marketing Intelligence and Embedded Post-Baccalaureate Certificate in 
Interactive Marketing.  
 
 
COMMITTEE RECOMMENDATION: Approval 

 
DATE: September 4, 2014 

 
BOARD ACTION: 

  
DATE: 

 
SUBMITTED BY:  Joann Boughman             301-445-1992                jboughman@usmd.edu 
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