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• Struggled to find a suitable text for     
BMGT-203 Business Ethics course 

• Course is required for business students 
and meets General Education goal for 
ethics

PROJECT BACKGROUND

IMAGINE first
• 139 students across 7 sections

• F2F, online, and hybrid

• $90/student

• “It helped me re-examine my teaching”

• “Interesting and current cases”

IMPACT

• Library staff

• Instructional design

• Higher Ed sites (Markkula School)

RESOURCES

Failed attempt: 
• Replicate best parts of current textbook

Reboot: 
• Identify the needs of business students, 

and,
those without business background

• Topic areas most salient to preparing 
students for transfer

• Organize content across modules

• Build theory into practice

• Provide student “rewards” for full 
engagement with materials

• Participation and engagement with 
development process from all instructors

IMPLEMENTATION

LESSONS LEARNED

FUTURE PLANS

• Keep current

• Study impact

• Consider for similar audiences
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